
PLM FOR RETAILERSI N F O G R A M

The core idea of a product lifecycle management (PLM)
system is that it manages the entire lifecycle of a product
from concept origination through design and development.

In apparel, A PLM System serves as a common repository
for all product information, including raw materials,
garment specs, style information, costing and so forth.

of Apparel subscribers list PDM/PLM as one
of their top five investment priorities in the
next 12 months.4

The rollout of additional software
modules to the company’s 
existing deployment ...................

No. 2 is upgrading existing
technology ................................. 

Retailers would most like to see
PLM applications integrate to
BI/Analytics in the future (59%),
followed by costing (32%).1

of apparel retailers
have reduced product
development time 
with PLM 1

of apparel retailers
have improved their
overall margins 
with PLM 1

of apparel retailers
have improved time 
to market with PLM 1

of apparel companies plan to
invest further in PLM technology.
Of those, 18% plan an investment
of at least $1 million 1

Re-making the commercialization 
process requires close coordination 
of product development, supply chain,
and sales, merchandising and store operations teams. Closer
alignment of new product introduction processes with S&OP acts
as the governing mechanism of this emerging best practice.1

36%

4All business models, from 
vertical retailers to national 
and private brands and 
wholesalers to sourcing 
agents

4All channels, from store to
internet to catalog

4All products, from apparel and
footwear to accessories and
product sets 6

41% 35%

35% 63%

37%

33%

When a firm uses an out-of-the-box solution, it can take
advantage of the best practices and industry-specific

functionality the vendor has programmed into the technology
over the years. It can also benefit from the 

standardization and scalability 
of the technology that’s been 
tested in the marketplace.3

— JANET SULESKI, GARTNER

43%
of these plan to

deploy a packaged
application from a
software vendor 2

of apparel companies have
currently deployed a PLM
solution 2

PLM crosses:

Sources: 1-Apparel’s 8th Annual  PLM Report, “Preparing for the Next Wave of Value,” June 2013; 2-Apparel’s 8th Annual Top Technology Trends in the
Apparel Market, publish date February 2014; 3-Apparel Thought Leadership Report: “Out of the Box: Advantages of Preconfigured PLM,” presented by
PTC; 4-Apparel Independent Audience Study, Litchfield Research, July 2013; 5-Question was asked “for the next 18 months,” survey conducted in April
2013; 6-PTC internal research; 7-IDC MarketScape: Worldwide Retail Product Life-Cycle Management (PLM) Applications 2012 Vendor Assessment 
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The No. 1 Activity
or Investment

planned for PLM
Technology? 5

1

1

“
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45%
of apparel companies plan
to deploy by mid-2015 218%

4As PLM has matured in the apparel industry, it has
expanded to provide visibility for the entire retail
value chain, allowing it to collaboratively plan,
design, develop and source products.7

4Retail PLM improves return on capital,
improves brand equity and reduces risk.7
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